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Abstract

This study aimed to investigate the needs of Thai tourists towards marketing mix of
Lanna Traditional House Museum based upon concepts and need theories, consumer behavior,
and marketing mix. The samples were 400 Thai tourists visiting the Museum and data collections
were done through the questionnaires and convenience sampling. The statistics were frequency,
percentage, and mean. The study found that most respondents were female, aged 21-30 years,
with their education of a bachelor’s degree and occupation as a student, having the monthly
income not exceeding 15,000 Baht and living in other provinces. Main objective for their visit
was to appreciate Lanna Traditional House. They visited this museum once on weekdays for 1
hour. With regard to recommenders for this visit, they made such a decision by themselves. A
vehicle for their transportation to the museum was their own car. They searched for the
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museum-related information from their inquiries with other people. Based on marketing mix, the
respondents showed needs toward the overall marketing mix with an average at the highest
level. Factors influencing their visit were personnel, service processes, physical displays,
products, prices, promotions, and places, respectively. In terms of sub-factor with the highest
needs of the respondents, for product was a beauty of Lanna House and rice barn. For prices,
was shown through entrance fee for student at 10 Baht each. For places was involved working
days for visits to this museum (Monday-Sunday). For promotions, was the museum’s website
development to enable an easy access to information and marketing promotional activities.For
personnel, was relevant to a polite and proper uniform of its personnel. For service processes,
was convenient services. For physical evidence, was a beautiful and shady ambience with
tranquility and neatness inside the museum.

Keywords: tourist, marketing mix, museum
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